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1. O6 yTBepkIE€HUU WHIUBUAYAIbHBIX IUIAHOB ACHUPAHTOB MEPBOrO roja OYHON (HOPMBI
00y4eHus1, 00yUaIONMMUXCs 0 OCHOBHOM 00pa30BaTeIbHON MPOrpaMMe TOATOTOBKH HAYYHO-
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HarpaBjeHuto noArotoBku 38.06.01 «xkoHomMukay

2. Pa3znoe

OTkpbiBasi 3acenanme, mpeacenarenb Hayunoit komuccum, mpodeccop IlanuGparoB A.1O.
IIOIIPUBETCTBOBAJ YYAaCTHUKOB 3acenanus Hay4yHol komuccuu.

ITo mepBomy Bompocy 00 yTBEp>KIECHUN UHIMBUIYaTbHBIX IUIAHOB aCIIMPAHTOB IEPBOTO T'0a OYHOMN
¢dopmbl 00yUeHHUs, 00yJaIOLINXCS 10 OCHOBHOW 00pa3oBaTeIbHON MporpaMMme MOJrOTOBKH HAy4YHO-
negarorudeckux kaapoB B acriupantype CIIOIY «DxoHOMMKa M yrpaBieHHE» IO HaNpaBJICHUIO
noarotoBku 38.06.01 «Oxonomuka» BeicTynmia Jlatyxa M.O.

Jlaryxa M.O. mpexacraBmia NPUCYTCTBYIOUIMM Ha 3acefaHuM y4yeOHble miaHbl 10 acnupaHTOB,
oOyyJaroruxcst mo oOpaszoBatenbHOi mporpamme MK.3025.2021 «DkoHOMUKA W yIpaBICHHUEY,
HanpasisieHue noarotoBku 38.06.01 «OxoHoOMuUKa»:
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Unensr HayuyHo#l KOMHCCHU €IMHOTIACHO MPUHSIIN PEIICHHWE YTBEPAUTHh WHAWBUAYAIbHbBIC TUIAHBI
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B paznene «Pa3zHoe» BOMpOCOB IpeicTaBIeHO HE OBLIO.
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