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3acenanus HayuHoii koMuccuu B 00J1aCTH MeHeKMEHTA
09 urons 2021 2.

IMPUCYTCTBOBAJIN:

9 n3 13 wienoB HayuHol KOMUCCUH COTJIACHO SIBOYHOMY JIUCTY:

AmnppeeBa T.E., bapanos U.H., npo¢. ['aBpunosa T.A., nou. I'mnenko E.B., Kyuepos J[.I".,
npod. Jlaryxa M.O., acc. JleBuenko A.B., cr. npern. ®pesen Exanna [Tus Mapus.

HNPEJACEJATEJIb HK:  npod. [Tanubparos A.IO.
CEKPETAPDH HK: Murtsesa E.A.
IToBecTKka qHA:

O BBIIBMKEHUH KaHAMJATYp HA COMCKAaHUE NpeMuil 3a HayuHble TpyAsl 3a 2021 rog

O paccmoTpeHuu noAgaHHbIX 3asiBOK 1o Meponpusituto 5 (3 atan) Ha 2021 rog

3. OO yTBep>KACHUH CNUCKA OTECHIIMATIbHBIX HAYYHBIX PYKOBOJHUTEICH aClIMPAHTOB Ha
2021-2022 yu.rog

4. OO0 yTBEp)KICHUU UTOTOBOTO OTYETA O PEeaIH3alMU IPOCKTa B PAMKAX BBHIIIOJIHEHUS
HUP B ob6nacT MEHE)KMEHTA U TOCyJapcTBEeHHOT0 ynpasieHnus B 2019-2020 roxy
(atam 2)

5. Pasnoe

N —

OtkpsiBas 3acenanue, npencenarens Hayunoit komuccuu, npodeccop Ilanubpartor A.1O.
MONPUBETCTBOBAJ YUYAaCTHUKOB 3acenanus HayuHoii komuccuu.

ITo mepBoMy BoOmpocy O BBIIBWKEHUM KaHAUAATyp Ha COHUCKAHME INPEMMI 3a HaydHbIE
Tpyas! 3a 2021 Beictynun A.FO. ITanuGpaTos.

Cormacho n. 4.1 «llonoxenus o mnpemusx, npucyxgaembix Cankr-IlerepOyprekum
rOCYJapCTBEHHBIM YHHMBEPCHUTETOM 3a Hay4dHble TpyIel» - «3a (yHIaMEHTaIbHbIC
noctwkenus B Hayke» A.1O. IlanuGparoB mponmH(GOpMUPOBAN WICHOB HAYYHOM KOMHCCHUH,
YTO HEOOXOMMO MPEICTaBUTh KaHIUIATYPhI.

Kanaunatyp Ha couckanue npemuii 3a HayuHble Tpysl 3a 2021 roj npencTaBiieHo He OBLIO.

Unensl Hay4yHOll KOMHCCHM TNPHHSJIM K CBEACHUIO HH(POPMALMIO, YTO KaHIUAATYp Ha
COMCKaHHe MpeMUi 3a HayuHble Tpy bl 32 2021 rox npeacTaBieHo He ObLIO.

IIo BTOPpOMY BOIpOCY O PAaCCMOTPEHUHU MOJAHHBIX 3asIBOK 110 Meponpusituto 5 (3 Tan) Ha
2021 rop Beictynmi A.FO. [TanuGpartos.

[TanuGparos A.}O. mpeacTaBuIl CIMCOK M KPUTEPUH SKCIIEPTHOM OLIEHKHU 3asBOK, IOIaHHBIX
Ha y4acTHe B TPEThEM dTare KOHKYpCHOTro 0TOOpa 3asBOK B pamkax Meponpusitus 5 CIIOIY
Ha 2021 roa. [To HanpaBiIeHUIO MEHEKMEHT MOAAHO 3 3asBKU.

Wiensl HayyHoMl KOMHMCCHMM IIPOBEJIM 3KCIEPTHYH) OLEHKY IIOJYyYEHHBIX 3asBOK I10
KPUTEPUSM DKCIIEPTHON aHKETBHI:



Cnmcok 3asiBOK Ha y4acTHe B KOHKYPCHOM or0ope no Meponpusituio 5 Ha 2021 ropg, 3
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3Tare KOHKYpPCHOro oTOopa 3asBok B pamkax Mepomnpusrus 5 CII6I'Y na 2021 ron.
ITo TpeTbemy Bonpocy 00 yTBEpXKACHUH CIUCKA MOTEHIIMAIBHBIX HAYYHBIX PYKOBOJIUTENCH
acnupanToB Ha 2021-2022 yu.roz BeicTynuia Jlatyxa M.O.
Jlatyxa M.O. 1mpexncraBuiaa CHHCOK — NOTEHLMAJIbHBIX  HAyYHBIX  PYKOBOJIUTENEH,
COOTBETCTBYIOIIUX BCEM (POpPMaIbHBIM TPEOOBAHUSAM:
CnHcoK NOTeHIMAJBHBIX HAYYHBIX PYKOBOAUTe/ICH acnupaHToB Ha 2021-2022 y4. roa
®.1.0. nayynoro O0J1acTh HAYYHOT0 PYKOBOJACTBA Kadeapa
PYKOBOAMTEJISA
Jlatyxa Mapuna Onerossa e  Determinants of talent mobility from  Organizational behavior

1.3.H., mpodeccop
marina.latuha@gsom.pu.ru

and in emerging markets: A multi-level and HRM department

perspective

e  The role of talent management in
organizational ambidexterity: Evidence
from emerging market firms

e  Absorptive capacity in Russian
MNESs: human capital, performance
outcomes and knowledge flows

e  The impact of management of diverse
talent groups on firm performance in
emerging market context

[NanuGpatoB AHnpeit e  Modalities of state influence on the Strategic and International
IOpbeBry internationalization of Russian firms management department

1.3.H., mpodeccop

° Political relations between host and

panibratov(@gsom.pu.ru

home country shaping EMNEs’ strategies

e  The role of national diasporas for
internationalization of emerging market
firms
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e  Emerging market firms’ inter-regional
dynamics within global value chains

e  Marketing strategies, capabilities and
resources in shaping competitive advantage
in emerging markets context

e  Marketing and innovations:
collaborative innovations, user-driven
innovations

e  Customer orientation:
conceptualization and measurement in the
context of Russia

e  Marketing in the context of economy
digitalization (e-commerce, multi/omni-
channel strategies, sharing economy)

e  Consumer behavior in the context of
emerging markets (market knowledge,
skepticism, consumption culture, behavior
models)

e Personal traits of entrepreneurs

e  SME:s strategic behavior

o  Effectuation theory

o Entrepreneurial intention-action gap
e  Student entrepreneurship

e  Emerging markets

o International business

e  Decision-making process
e  New venture creation

e  Student entrepreneurship
e  Effectuation

o  Startup teams

e  Family firms’ performance

e Innovation: antecedents and effects in
firm internationalization and performance.
e International new ventures and born-
globals.

e  Entrepreneurship effects

e  Alliances

e  Foreign market entry methods.

J Export promotion programs

e  Consumer behavior in the context of
consumer-brand relationships
e  Moral judgments

Marketing department

Strategic and International
management department

Strategic and International
management department

Marketing department

Marketing department
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Word-of-Mouth effects

Strategic Marketing

Marketing performance and
marketing performance measurement,
marketing metrics

Market orientation, market-based
capabilities

Business models, value drivers

Top management personality

Social entrepreneurship, CSR
Sustainable development and strategic
management

Marketing department

Strategic and International
management department

e Business models, innovations
e Qualitative research methods

Wiensl HaydyHOM KOMHCCHM €OUHOINIACHO IIPHUHSUIA PELICHUE YTBEPAUTH CIIUCOK
MOTEHIMATIBHBIX HAYYHBIX PyKOBOAUTENeH acriupanToB Ha 2021/2022 yueGHblit ro.

Ilo yeTBepTOMY BONMpOCY 00 YTBEPKICHUU UTOTOBOIO OTUETA O PeaU3allid MPOEKTOB B
pamkax BbeimonHeHuss HUP B obnactu MeHEIKMEHTa M TOCYNapCTBEHHOTO YIPAaBJICHHUS B
2019-2020 rony (3tam 2) Beictynuia A.1O. [Tanubparos.

[TanuGparos A.}O. HAOMHMI PUCYTCTBYIOIIUM Ha 3aCEAAHUU O TOM, YTO B COOTBETCTBHH C
Pacniopstxkenuem Ilpopektopa mo Hayke ot 27.06.2019 Ne 2185 «O06 o0bsiBieHUN
KOHKYPCHOTO 0TOOpa 3asBOK Ha BBHIMOJHEHHE HAYYHO-HCCIEIOBATEIbCKUX paboT B 00iacTu
MEHEPKMEHTa U rocylapcTBeHHoro ympasiaeHus B 2019-2020 roxy» pykoBoguTenu
NOJICP>)KaHHBIX MPOEKTOB JOJDKHBI ObUH B cpok a0 15.05.2021 r. mpeacTaBUTh UTOTOBBIC
oruetsl 0 peasmsanuu HUP.

[TanuGparo A.}O. mpenctaBusl Ha TOBTOPHOE PACCMOTPEHUE UTOTOBBIM OoTueT JIMCOBCKOIA
A.1O., KoTOpBIi HE OBUT YTBEPXKJCH HA MPOIJIOM 3aCeaHuu, U MPeUIoKu wieHaMm HaydHoit
KOMHCCHUHU TIPOBECTH OLIEHKY WTOTOBOTO OTYETa C YYETOM BBIIIOJHEHHOTO 0053aTesIbCTBA,
npencrasiaeHHoro B [lopsake nposenenus B 2019-2020 rr. KOHKYpCHOTO 0TOOpA:

2) He menee 1 pykomucu Hay4yHOH CTaThH, MOJAHHOW HAa PACCMOTPEHUE B PEIAKLUIO
BEJIYIIET0 POCCUHCKOro KypHajia cnuckoB A u B, yrBepxaeHHbIX YuenoiM CoBeToM
WNuctutyra «Beicmas mkona menemkmentay CIIOIY, ¢ mpeacraBieHUEM yBEIOMIICHUS
OT pEeNaKkLUu >XypHajla O IPUHATHH HA PACCMOTPEHUE PYKOIMCU HAYYHOM CTaThH,
CHa0>KEHHOW CCBhUIKOM Ha Imu(p cooTBeTcTBYIOMEro npoekra B cucteme PURE CIIOIY,
10 30.04.2021 r.

Ne Ha3panmue npoexrta PykoBoaurenn
TPOEKTa
1 bnarononyune nepconana kak ctparerndeckuil npuopurer B | JIncosckas A.1O.
obsactu YUP




Uiensl HayuHoil koMuccuu BbIpasuiau coriacue ¢ npemnoxenueM IIpencenarens Hayunoi
KOMUCCHUH: YTBEPAUTH UTOTOBBIN OTUET pyKoBoauTEINA ITpoekTa JIncosekoit A.1O.

Wiensl HaydyHON KOMUCCUU YTBEPIUIN UTOTOBBIM OTYET PYKOBOAMTEIS IIPOEKTa JIMCOBCKOM

AIO.

B paznene «Pa3noe» BonmpocoB npencTaBieHo He ObLIO.

ITOCTAHOBUJIN:

1. TlpuHATH K cCBeeHUIO0 MH(OPMALIUIO 0 KOHKYpCe 3a Hay4uHbie TpyAbl 3a 2021 rog

2. VTBEepAWUTh pe3yJNbTaThl OJKCIEPTHON OLEHKH TpeX 3asiBOK IO HAalpaBJICHUIO
MEHEJ[KMEHT, MOJIaHHBIX Ul y4acTUsl TPETheM dTare KOHKYPCHOTO O0TOOpa 3asBOK B
pamkax Mepompusrus 5 CII6I'Y na 2021 ron.

3. YTBepauTh CHHUCOK TOTCHLUMANIbHBIX HAyYHBIX PYKOBOJUTENCH acIUpaHTOB Ha
2021/2022 yuebnsblii rof.

4. YTBepAWUTh UTOTOBBIM OTUET O pealM3alMM NPOEKTOB B paMkax BbinojgHeHus HUP B
00J1IaCTH MEHEJDKMEHTAa U TocyAapcTBeHHOro ynpasieHus B 2019-2020 roay (3tam 2)
JIucosckoii A.1O.

IIpencenarens Hay4ynoit komuccuu: _ i A.1O. ITanu6paToB

Cexperapp HayuHnoit komuccuu: E.A. Mutsesa



