IIporoxon Ne 11 3acenaHus
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IToBecTKa 3aceIaHHN:
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O mepesome oOpazoBaTenbHOH IPOTPaMMBI  [OCJEBY30BCKOTO nipodecCHOHATBHOTO
06pazoBaHKs ACIMPAHTYPE ««ODKOHOMHKAZ M  YIPABJICHHS HAPOJHBIM X03gHCTBOM
(IOTMCTHKA; MAPKETHHT; MEHENKMEHT)»» 110 HaNPaBJIEHUIO IOATOTOBKH «DKOHOMHYECKHE
HayKku» Hay4dHas crenuanbHocTs 08.00.05 SxoHOMHEKA ¥ YIIPABICHUS HAPOIHEIM X035 CTBOM
(10 OTpaciaM) B AHITOA3BYHBIA QopMar.

O BHECGHMH H3MEHeHHi B yueGHEIH [UIaH JOIMONHHTENIBHOM 00pasoBaTelbHOH IpOrpaMMEL
npod)ecCHOHATIEHOM NEPENOArOTOBKH I [OTy4eHU JOTIONHHATENBHOH KBaTHQHKAIMH
«MacTep AENOBOTO aiMHWHHECTpUpOBaHus - Master of Business Administration Executive
MBA (ma pykoBoguTeneif)

O BHeCeH#H H3MEeHEHUH B OyHKT 3 «TpeboBaiiis K CIpYKType o6pazoBaTeabHOH MPOTpaMME,
NPETBABIAEMEIE B 34BHCHMOCTH OT 0COOSHHOCTEH HANPABIICHHUS MO/IrOTOBKI [IprnoxeHus
mo Hampapnedmio moxrorosku 080200 Menemiment K 00pa3oBaTelbHOMY CTaHAapTy
CII6I'Y 1o ypoBHIO BHICHIETO  OOpa3soBaHWA — MArHCTPATYpay» (akameMHYECKH-
OpHEHTHPOBAHHAY MOJIETh MATUCTPATyPEL)

O paboumx mporpamMmax y4eOHBIX NHCIMIUIMH OCHOBHBIX 0Gpa3oBaATENbHRIX IPOrpaMM
BBICIIETO TIpoheCCHOHANBHOTO 00pa3oBaHUA MO YPOBHIO faKanaBpear IO HaUpPABICHHAM
«MeHemxkMeHT» B «[ 0CYIapcTBEHHOE H MYHUIUITATBHOE YIIPABICHHEY

O BHeceHH¥ M3MEHeHmi B yueGHEIM TUTaH JIOTONHHTEBHON 00pa3oBaTCIBHOH IIPOrpaMMBbl
nmpodeccHoHanbHON IEPENOArOTOBKA «MEHEDKMEHT B 3/(paBOOXPAHCHIMY

Caymamu: Bapanosa FLH.: o nepesone 00pa3soBaTe/bHOH IPOIPaMMEL OC/IEBY30BCKOI0
npodecCHOHATEHOTO 00pasoBaHys ACIIMPAHTYPEI K« OKOHOMHKE i yIPaBICHHE
HApOJHBIM  XO3SHCTBOM  (TOTHCTHKA, MaPKETHHT; MCHEDKMEHT)»» IO
HAIPABJIEHHIO TIO/TOTOBKH «OKOHOMHYECKHE HAYKW» HaydqHas CTCHHATBHOCTE
08.00.05 DKOHOMHKA W yIpaBieHHe HAPOXHEIM X035HCTBOM (IO OTpaciiM) B
AHTTIOA3BIYHEI (hopMaT.

IloctanoBman:  OpmoOputs mepepon  0oOpa3oBaTeNbHOH  IPOTPaMMbl  MOCTEBY30BCKOIO

npoeccHoHaNBHOTO 00pa3oBaHHs aCIHPAHTY PEL ««OKOHOMUKA W YIIPABICHHE
HAPOIHBIM  XO3SICTBOM  (JIOTMCTHKA; MAPKETHHI, MEHEDKMEHT)»»  II0
HAIPABIEHUIO HOATOTORKH « DKOHOMUYECKHE HAYKHM» HayHHas CIICIHAbHOCTS
08.00.05 DKOHOMHKA H YIPABICHHE HAPOAHBIM XO3HCTBOM (110 OTpacnsM) B
AHTTIOA3BIMHBLA hopMaT, HaunHas ¢ npuema 2015 rona.

IIpuasaTOo ¢NHHOTIACHO



2. Caymanu:

HocTamoBnjm:

2

Bapanosa W.H.: o BHeceHMH w3MeHeHHH B yueOHBIH HIAaH JONONHETENLHOM
00pa3zoBaTenbHOM INMPOrpaMMBl  NPOQECCHOHANBHOM MEPENOArOTOBKH TS
NONYyYEHHS  JOMOJHMTENbHON — kBanmbmxammum  «Mactep  HelIoOBOTO
anmuHACTpEpoBanus - Master of Business Administration Executive MBA
(st pyxoBoguTeneit).

IIpencraBieHHble ¥3MeHeHHS coriacHo nepedrio ([Ipunoxenue 1) 0go0pUTE.
Hosyio penakio y41eGHOro Inana peKOMEHI0BATE K YTBEPIKACHHIO.

IlpuHSTO COHHOITACHO

3. Caymaan:

ITocTaHOBKIIN:

Bapanosa ML.H.: 0 BHeceHHM H3MeHEHHH B YHKT 3 «TpeGoBaHug K CIPYKType
06pa3oBAaTENbHOM  IPOTPAMMEI, HpPeAbABIAEMBIC B  3aBHCAMOCTH  OT
0coGeHHOCTEN HANpaBIeHUS MOATOTOBKHY IIPHUNOXEHHS MO HalpaBICHHIO
noaroroeku 080200 Meremxment K obpaszoparensHoMy craHmapty CIIOIY
0 YPOBHIO BHICHIET0 OOpasOBaHHs «MAarmcIpatypa» (axageMHYCCKH-
OPHEHTHPOBAHHAA MOJIENb MarHCTPaTyPhL).

TIpencTaBieHHOe H3MEHEHUE, 3aKIOUAIOIIEEcs B H3MEHECHHH Kofia [yt 61oKa
«HeakageMpeckasd 4acTh OCHOBHOH o6pa3oBaTebHOM IporpaMMel» ¢ «H» Ha
«M.5», 00GPHTE H peKOMEHIIOBATE K YTBEPIKACHHIO.

IIpunaTo ¢AMHOTIACHO

4. Caymamnu:

ITocTanoBNIIA:

Braaropa E.O.: o paGoumx mporpammax ydebmeix aucmumumn (PIIV)
OCHOBHBIX OOpa30BaTeNbHBIX [POIPaMM BBLICIIEIO MPO(ECCHOHANTBHOTO
o6pa3zoBaHust TI0 ypoBHIO (akamaBpHaT IO HalpPaBICHHAAM 38.03.02/080200
«MenemxmerT» ¥ 38.03.04/081100 «['ocymapcTBeHHOC B MYHHUHIIAIBEHOC
yupasierse» 2014/2015 yaeGroro roga cornacHo nepedrto (IIpmioxenne 2).

Conepkagme y49eGHBIX 3aHATHE W [pHMEHseMble  [ICHArOTHYCCKHE
TeXHOJIOrHH, Ipencrapiennsie B PITY]I cornacao mepeunto ([Ipmioxenue 2),
COOTBEICTBYIOT INEISIM [IOJAOTOBKH IO 00pa3oBaTEIBHEIM IPOrpaMMaM.
PexoMeBnoBaTh K yTBepkmeHmio PITY]I, ¢ yderoM HeOOXOZHMMOCTH
KODPEKTHPOBKH B  COOTBEICTBHM C BBICKA3aHHBIMH  3aMCYAHHAMH Y
NPENOCTABIEHHs HCIIPABJICHHBIX PIIVI wunenam YueOHO-METOMUYECKOH
KOMHCCHH:

1. Ilpasosenenne (TIpunoxenue 3):

- 11.1.1. HeobxomumMo nepedopMyIHPOBATE;

- 1.3.1.3. HCKIFOUHTE NPOTUBOpPEUHE: 3a4eT 03 BO3MOXHOCTH HCIIONB30BaHHA
yueGHOM jATepaTypsl — open book;

- TIO TEKCTY YKA3aHbI pa3nu9HbIe GOPMEI IPOMEKYTOUHOH aTTCCTAHH: H 3a4€T
¥ 9K3aMeH — HPHBECTH B COOTBEICTBHE C YIEOHBIM ILIAHOM;

- HCIIPABHUTE CIIHCOK 00A3aTeNbHOH JINTEpaTy phl;

- HCIIPABHTL CIIMCOK AOMOIHHTENBHOH JIMTEpaTypsl (yCTapesllas IHTepaTypa,
«O6mecTro3HaHNe. Y4eOHHK s TOCTYIAIOIMX B By3b» — HEOOXOAMMO
HCKITIOUHTB).

PykoBOACTBY ~ IpOrpamMMsl — PEKOMEHIOBaTh — HOPaborTaTh  COMCPKAHHE
MACHMIITHHBI COBMECTHO ¢ @aBTOPaMH I10 Pe3y/IbTAaTaM YTeHHs Kypca.

2. Meskaysapoanas sxonomMuka u ousnec (Ilpunoxenue 4)

- JOMEHATH MECTaMH CHOHECKH 00S3aTCIBHOM M JIOIMONHHTENBHOM JINTEPaTYPHL,
CIIMCOK JOIOJTHATETBHOM INTEPATYPHI TOMOHUT.



IIpuHATO €qHHOIIACHO

5. Caymamu:

IHocTapoBran:

HpHHﬂTO €IRHOTJIACHO

[Ipencenatens:

Cexpetapsb:

3

3. Marketing Research (MapkeTnHroeble Hecnexopanus) (Ilpmioxenue 5)
- B . 3.1.3 3amenuts In-class situational tasks ra In-class assignments

- JOTIOJIHMTE CIIHCOK NONONHUTENEHON THTEPaTy PhIL.

4. YupasjieHHe YMeJOBEYECCKUMU pecypcaMH H TrocyJapcTBeHHAas CIy:xk0a
(IIpunoxecuue 6):

- HauMeHOoBaHus TeM (I1. 2.2) HOIMOIHHTE YIOMHHAHHAMH O TOCYJAPCTBEHHOH
cIyxbe;

- B 1.3.1.3. QopMyMIpOBKY 0bvA6NEHUE NOLONCUMENBHBIX SKIAMEHAYUOHHBIX
oyenoK 3aMEHUTh Ha 00bAGREHUE Pe3VAbMAMOE YKIAMEHT,

- CIIMCOK JTHTEPATY Dbl HCHPABHTE: MHOTO CTaPHIX HCTOYHHKOB. ECIH HX HENbL3A
HUCKIIOUHTh, IIEPEHECTH HX B CIHCOK JONONHUTEIBHOH JHTepaTyphl,
JIOTTOJTHUTE HOBBEIMY HCTOUHHUKAMH.

5. Energy Markets (Queprerudeckue peiakn) (IIparoxenue 7)

- B m.3.1.3 Bo Bropoif Tabmuie HCOPAaBHTH HTOIOBYK) CYMMY B rpacbe
«Quantity», fotally 3aMeHUTH Ha fotal.

6. Knowledge Management (Yupasienne 3Hagusamu) ([Ipunoxenue 8):

- B 1.1.4 W3 mepevHs HHTEPAKTUBHHIX (pOpMa 3aHATHH HUCKITIOUUTE JICKUHH ¥
TECTEL;

- B 1.3.1.3 YTOUHHTE QOpMY [POBENCHHS IPOMEXYTOHIHOH aTTecTanyy: online
i in-class;computer based,;

- B paCLHHpPITB CIIMCOK COBpPEMEHHBIX H3[aHuH

7. IT in LOgISthS and Supply Chain Management (MndopMannoHHbIe
CHCTEMEI B JmmCTmce H yrpaejcHun nenamu nocrapok) (Ipunoxenue 9):
- Ha3BaHHe JUCIHIIMHEI H IEPEBOJ] IPOBEPHTE ~ CBCPHTH C YICOHBIM ITAHOM;
- B 11.1.4 U3 Mepedrs MHTePaKTHRHEIX GOpMa 3aHATHH HCKIIOUHUTD JIEKIHH;
-B1.3.1.3 H'cnpaBHTL the test does consists;

- B m2.2 H3 BHIOB y4eOHBIX 3aHATHI HCKIIOYHTR BCE KpPOME JIEKIuH, B
COOTBGTCTBHH ¢ yueOHBIM TUTaHOM. B onucasmy TeM yGparh CIOBO Ketichl.

- aJIMHHHCTPALMH [IPOrPaMMBI COBMECTHO C aBTOPOM IPOBEPHTE COICPIKAHUE
JPCITAIITHHE] Ha TIPEIMET NEPECEYEHHUS] C COASPIKAHUEM HHBIX THCIHILIHHE.

MsagoBa A/E.. 0 BHeCeHHMM H3MEHeHHH B yd4eOHBIH IjaH IONMOIHATENEHOH
OﬁpaSOBaTBJ';IBHOﬁ OporpaMMbl  IpO(eCCHOHAIBHOH — NEPENOArOTOBKH
«MeHeDKMEHT B 3/paBOOXPaHCHHNY.

TIpescTapicHHbBIE H3MeHeHHs cornacHo nepeyrto (TIpunoxenne 10) onobpurs.
HoByro perakimio ydeOHoro rmuiada 00pa3soBaTCIBHOW — IIPOTrPaMMBL
npodecCHOHANTBHON IIepenoAroToBKH «MeHEKMEHT B 3APABOOXPAHCHHHY
(IMpunoxenue 11) peKOMEHAOBATH K YTBEPHKACHHIO.

i

mort. T.H. KiieMuna

y/d/’—;/ - Q.I'. 3ajinesa




